We study the diffusion of a true message and a false message when agents can debunk the false rumor through costly verification. We find that the diffusion of the false rumor can foster the diffusion of the true message by triggering verification. As a result, a decrease in the cost of verification can imply a decrease of the diffusion of the true message via a decrease of the diffusion of the false rumor. However, the relative prevalence of the truth vs. the rumor increases when agents socialize more.
